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NIELSEN WEEKLY C-STORE TRACKING REPORT 

The following report is based on a new weekly Nielsen C-store audit service with data through w/e 

8/7/93. 

KEY F INDINGS 

• Marlboro experienced its third consecutive week-to-week share decline, losing -0.7 points versus 
week-ago and -0.9 points since the w/e 7/17. This loss was concentrated in the Lights packing 
and coincides with the introduction of Winston Select Lights (supported by BIG IF offers). 

• Cumulatively through the final week of MLP (6/26 to 8/7), Marlboro 1 s share reached 28.7%, 
representing a +3.0 point gain versus its May monthly level and +4.4 points versus its pre-MLP 
base. 

• Winston posted a +0.4 point gain versus week-ago to 6.8%, with over 50% of its volume sold on 
either B1G IF or 40d off label deals. Winston Select Lights realized a 0.58% share during its first 
"official’ 1 week of retail availability, with 36% of stores selling any packing (1.6% share in stores 
stocking). 
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• The Discount category advanced +0.5 points versus w'eek-ago to 36.2%. Similar to supermarket 
scanner trends, this may reflect the "first week of the month factor", with increased Discount 
share coinciding with the dispersion of government entitlement benefits. 

• Among the Discount brands, Basic and Doral realized the largest week-to-week gains, advancing 
+0.2 and +0.4 points respectively. Basic’s performance likely benefited from continued 
distribution gains, with the percent of stores selling the brand expanding +4 points versus week- 
ago to 72%. Doral likely benefited from increased IRC coupon support, with the percent of 
stores with a Doral money-off deal... 

• Marlboro 1 s average pack price continued to remained fairly stable during the last six consecutive 
weeks ($1.87 to $1.88), while the average Deep Discount price declining slightly versus week- 
ago to SI. 36, resulting in a price gap during the current week of 38.3%. (Please note, tliis gap is 


Source: https://www.industrydocuments.ucsf.edu/docs/yrmm0004 
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currently calculated based on the average Deep Discount price not the lowest Deep Discount 
price). 


Source: https://www.industrydocuments.ucsf.edu/docs/yrmm0004 
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